
Proprietor Programs 

That Work 

Promotional ideas and partnership 

strategies that have helped 

associations and bowling centers 



Goals 

Attract more new families to the sport of bowling 

Enhance retention of new league bowlers 

 



Objectives 

ÅDiscuss ideas that can help form a strong bond 

between associations and bowling centers 

ÅDiscuss ideas that can grow USBC membership  

ÅDiscuss ideas to increase the frequency of bowling 

center customers (open bowlers and league bowlers) 

 

 



Expectations 

ÅAudience participation 

ÅOpen discussion 

ÅShare ideas and success stories 

ÅMotivate associations and bowling centers  

ÅEncourage you to select 1-2 programs to execute 

 

 

 



What Proprietors Want 

ÅIncreased frequency among open play bowlers 

ÅIncreased frequency among league bowlers 

ÅNew leagues  

ÅAdditional league bowlers 

ÅCoaching programs for beginner bowlers 

ÅTournaments during non-peak hours 

 

 



What Associations Want 

ÅOpen play bowlers to join leagues 

ÅAdditional leagues 

ÅAdditional league bowlers 

ÅAdditional tournament bowlers 

ÅHost for tournaments 

 



Programs That Work 

ÅNational Bowling Week 

ÅBowling Blast Off Events  

ÅIn-School Bowling 

ÅBowlopolis 

ÅBirthday Parties 

ÅLearn To Bowl Clinics 

ÅYouth Bowling Leagues 

ÅHigh School Bowling 

ÅTournaments 

 



National Bowling Week 

ÅJuly 31 ï August 7  

ÅJoint initiative between USBC, BPAA and Strike Ten 

ÅAugust 7th ï One Free Game www.gobowling.com 

ÅObjectives: 

ïBuild awareness of bowling 

ïIncrease traffic to bowling centers 

ïRecruit league bowlers 

ïGenerate publicity 

 

http://www.gobowling.com/

