Proprietor Programs
That Work

Promotional ideas and partnership
strategies that have helped
associations and bowling centers
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Goals

Attract more new families to the sport of bowling
Enhance retention of new league bowlers
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Objectives

A Discuss ideas that can help form a strong bond
netween associations and bowling centers

A Discuss ideas that can grow USBC membership

A Discuss ideas to increase the frequency of bowling
center customers (open bowlers and league bowlers)
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Expectations

A Audience participation

A Open discussion

A Share ideas and success stories

A Motivate associations and bowling centers

A Encourage you to select 1-2 programs to execute




What Proprietors Want

A Increased frequency among open play bowlers
A Increased frequency among league bowlers

A New leagues

A Additional league bowlers

A Coaching programs for beginner bowlers

A Tournaments during non-peak hours
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What Associations Want

A Open play bowlers to join leagues
A Additional leagues

A Additional league bowlers

A Additional tournament bowlers

A Host for tournaments
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Programs That Work

A National Bowling Week
A Bowling Blast Off Events
A In-School Bowling

A Bowlopolis

A Birthday Parties

A Learn To Bowl Clinics

A Youth Bowling Leagues
A High School Bowling

A Tournaments




National Bowling Week

A July 317 August 7
A Joint initiative between USBC, BPAA and Strike Ten
A August 7t i One Free Game www.gobowling.com

A Objectives:

I Build awareness of bowling

I Increase traffic to bowling centers
I Recruit league bowlers

I Generate publicity
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http://www.gobowling.com/

