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Todayôs Presentation 

ÅOverview of USBC communication and 

why we needed a new BOWL.com 

ÅBOWL.com, the details: the past, the 

present and the future 

ÅYour questions and your feedback 



Forms of Communication 

ÅOLD: 

ïIn person 

ïTelephone 

ïDirect mail 

ÅNEW: 

ïE-mail 

ïInternet 

ïSocial media 

(Facebook, Twitter) 



Progression of Music and 

Communication 

Å1970s: Records and typewriters 

Å1980s: Cassettes and word processors 

Å1990s: CDs and computers 

Å2000s: iPods and iPhones 



Goals of the new BOWL.com 

ÅBuild a foundation for future growth 

ÅMake more visually appealing 

ÅCreate fresh content daily that gives 

people a reason to come back 

ÅMake things easier to find for NEW users 

 

ALL THESE THINGS MEAN MORE TRAFFIC! 



What will increased traffic mean? 

ÅIncreased ad revenue 

ÅBetter reach for marketing USBC 

messages to our existing members 

ÅExposure of the USBC brand to potential 

members 



Launch of BOWL.com (8/3/09) 

ÅNot enough feedback from association 

managers (1% of our users) 

ÅApplications not 100% ready for use 

ÅHome page load time too slow 

ÅSearch function didnôt work well 

ÅNot enough training on the siteôs new 

navigation 



Keeping you updated with Twitter 

ÅIf you donôt need all that BOWL.com offers 

ÅIf you have an internet connection that is 

too slow for BOWL.com 

ÅIf you like more USBC news than just 

press releases and emails 

ÅGo to twitter.com/USBC (no login needed) 

ÅAbout 2-4 updates daily 



Twitter.com/USBC 



BOWL.com Management Team 

ÅFRONT END: 

 

ïPete Tredwell     
(Managing Director, Media) 

 

ïChem Swift        

(Director, Interactive) 

ÅBACK END: 

 

ïJon-Paul Estes 
(Managing Director, IT) 

 

ïMason Birkes     

(Director, Architecture) 

 

ïTheresa Crenshaw 

(Director, Applications) 



Where We WereðThe Past 

 
ÅOld BOWL.com was familiar 

ÅThe tools you used were easy to find 

ÅWorked on the computer youôve been 

using for 5-10 years 



Old BOWL.com 


